Interbrand’s brand valuation methodology
Simple, profound & transparent

Financial Analysis

Illustrative

Brand Value Calculations

Forecasted current and future
revenue specifically attributable
to the brand
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Role of Brand Analysis

A measure of how the brand
influences customer demand at
the point of purchase

Brand Strength Analysis

A benchmark of the brand’s

Branded Revenues

Brand Earnings . l I
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Brand Strength Analysis Brand
= Discount Rate Value /

ability to secure on-going
customer demand (loyalty, re-
purchase, retention)
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